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2019 Pro Watercross
$47,000 $70,598

CVB Investment Total Spending

$1,009 City tax share

spending per

household
10.5% Lodging = $2,362
2% F&B sales tax = $243
Atte n d ance 2% Other sales tax = $575
227 attendees Total = $3,180
70 unduplicated
households
122 room nights 3.24 visitors per
-1.5% change in event household
days YoY occupancy
1.1% change in ADR 3.14 nights Total tax ROI =-93.2.%
0.4% change in RevPAR spent on SPI Lodging only ROI = -95.0%
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